
Messaging and Branding Guide
Purpose of this Guide
To provide Educate! staff with guidance for communicating in their day-to-day work as 
well as tools to be brand ambassadors of Educate!. 

To ensure that our brand and message is consistent both internally and externally and 
across all touchpoints with donors, government partners, potential team members, and 
other stakeholders. 

Consistent messaging and branding in verbal, print, and digital materials are key in 
helping us achieve our shared organizational goals and to position us as a leader in skills-
based secondary education in Africa.



2Educate!  |  Messaging and Branding Guide 

 
EDUCATE! MESSAGING GUIDE
 4     Core Messaging: Purpose and Elevator Pitch 
 5     Core Messaging: Alternatives, Mission, and Vision

 6     Why Educate!?: Challenge, Solution, Impact, and Future

 7     Key Talking Points for General Audience

 8     Key Talking Points for Government Audience

 9     Key Talking Points for Talent Audience 

 10   Full Educate! Bio       

 12   Writing Guidelines 

 13   Additional Messaging Resources 

EDUCATE! BRANDING STANDARDS
 15   Print Typography

 16   Color Palette 
 18   Logos 
 20   Icon Usage

 21   Icon Key

 24   Photography Standards

Contents 
The following contents, as well as several resources within this guide, 
are hyperlinked for your convenience. Clicking the bar at the bottom of 
each page will bring you back to this table of contents. 



3Educate!  |  MESSAGING 

Educate! Messaging Guide

Educate!  |  Messaging and Branding Guide  



4Educate!  |  MESSAGING 

Educate! prepares youth in Africa with the skills to succeed in today’s economy. 

We tackle youth unemployment by partnering with schools and governments to reform what 

schools teach and how they teach it, so that students in Africa have the skills to 

attain further education, overcome gender inequities, start businesses, get jobs,  

and drive development in their communities.

Preparing youth in Africa with the ski l ls to 
succeed in today’s economy.

CORE MESSAGING
Purpose and Elevator Pitch
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Purpose: 
Educate! prepares youth in Africa with the skills to succeed in today’s economy.

 

Suggested alternatives for your audience:
Entrepreneurship Audience: 

Educate! prepares youth in Africa 
with the entrepreneurial skills to 

succeed in today’s economy.

Education Audience: 
Educate! prepares students in Africa 

with the quality education they need 
to succeed in today’s economy.

Workforce Readiness Audience: 
Educate! prepares youth in Africa 

with the education and business 
skills to succeed in today’s economy.

Leadership and Citizenship Audience:  
Educate! prepares youth in Africa with 
the 21st century skills to succeed in 
today’s economy and drive positive 

change in their communities.

Youth First Audience: 
Educate! empowers youth in Africa 
with the skills to become leaders 

and entrepreneurs in their 
communities. 

Gender-focused Audience: 
Educate! prepares both girls and 
boys with the skills to succeed in 
today’s economy, strategically 

empowering girls to overcome the 
gender barriers they face. 

   
Mission: 
To develop young leaders and entrepreneurs in Africa 

Vision for 2024: 
Educate!’s vision for 2024 is to impact 1 million students across Africa each year.

Educate!’s vision is to design solutions that measurably impact millions of youth across Africa 
each year. Long term, we aim to fully incorporate our practical, skills-based education model 
into national education systems across Africa. In the next three years, Educate! is focused on 
deepening our impact in Uganda, Rwanda, and Kenya, including a new focus on out-of-school 
youth, and developing a strategy to support other countries in their education reforms. 

 

CORE MESSAGING
Purpose Alternat ives,  Miss ion, and Vis ion
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The Challenge:
Students who finish secondary school often find themselves lacking the skills needed for the few available 
jobs, leading to unemployment and underemployment. The statistics show: 

 1. Rising youth population in Africa – 40% of the world’s population will be African by 2100:  
     its population expected to grow from 1.2 to 4 billion.1 
 2. High youth unemployment – A report by ActionAid found rates of youth unemployment  
     among secondary school graduates in Uganda as high as 62%.2

 3. Lack of formal jobs – As many as 90% of African youth are projected to work in the informal  
     sector.3

Africa will be 40% of the world by 2100—its population is expected to grow from 1.2 to 4 billion and the 
continent could have more youth at that time than the total population of the US.4 As many as 90% of 
African youth are projected to work in the informal sector. These demographics, along with a scarcity of jobs, 
have led to dramatic rates of youth unemployment. Education systems in Africa already face challenges 
meeting young people’s needs–current curricula and teaching methods don’t consistently prepare students 
for what’s to come following graduation. Despite an eagerness and commitment to learn, even students who 
finish secondary school often find themselves lacking the skills needed to attain further education, overcome 
gender inequities, and secure one of the few available jobs, leading to unemployment and underemployment. 

The Solution:
Educate! believes that by transforming secondary education we can equip youth with the skills to disrupt the 
systemic problem of youth unemployment.
By creating a new educational model that reforms what schools teach and how they teach it, Educate! is 
empowering teachers and youth mentors to equip students with the skills to drive measurable change. 
Educate!’s experiential model teaches the transferable/soft skills demanded most by both employers and 
students themselves, such as teamwork, public speaking, networking, critical thinking, self-confidence, and 
creativity. On top of those foundational soft skills, we layer the hard skills of business including planning, 
budgeting, savings, and market research.

Impact: 
Two rigorous external evaluations, including a randomized controlled trial (RCT), found:
• Toward the end of secondary school, participants of our program earn nearly DOUBLE the income of 

their peers, are 44% more likely to have a business, and 50% more likely to be employed. Girls achieve 
even greater results. Toward the end of secondary school, they earn 244% more than their peers who did 
not complete the program and are 91% more likely to own a business.

A follow-on RCT 4 years later found: 
• Educate! graduates have improved transferable/soft skills, like grit, creativity and self efficacy, increased 

secondary graduation rates, increased tertiary enrollment for women, increased tertiary completion, 
and are pursuing higher-earning majors. Women are having fewer children, delaying pregnancy, and 
experiencing less domestic violence.

• These large and durable shifts in skills, coupled with significant improvements in education and gender-
related outcomes, shows that participating in the Educate! Experience sets youth on a higher trajectory. 
    

1   UNICEF (2014). “Generation 2030: Africa: Child demographics in Africa.”
2   ActionAid Uganda (2012). “Lost Opportunity? Gaps in Youth Policy and Programming in Uganda.” 
3   African Development Bank Group (2013). “Recognizing Africa’s Informal Sector.” 
4   UN Population Division (2019). World Population Prospects. 

WHY EDUCATE!? 
Challenge, Solution, Impact, and Future

http://data.unicef.org/wp-content/uploads/2015/12/Generation-2030-Africa-19Mar2015_e-version_173.pdf
http://www.actionaid.org/sites/files/actionaid/youthrepot-final_0.pdf
https://www.afdb.org/en/blogs/afdb-championing-inclusive-growth-across-africa/post/recognizing-africas-informal-sector-11645/
https://population.un.org/wpp/Download/Probabilistic/Population/
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1  Sustainable (Education Reform Focus):  
Educate! works with governments to integrate its model into national education 
systems. We have integrated key components of our model into national curricula 
of Uganda, Rwanda and Kenya. This approach enables us to impact as many 
students as possible for generations to come.

2  Scalable: 
Educate! spent the last 10 years, building the most replicable and cost-effective 
solution possible that can reach massive scale. We are now the largest youth skills 
provider in East Africa. In 2019, we’re partnering with the government to pilot in 
60+ schools in Kenya, working in 275+ secondary schools in Rwanda, and 800+ 
schools in Uganda (25% of the country) reaching over 46,000 students intensively 
and over 470,000 more broadly. 
 
3  Driven by Impact: 
Educate! aggressively measures and manages our impact. We invest deeply in 
monitoring & evaluation and our rigorous evaluations, including a randomized 
controlled trial, found that, toward the end of secondary, graduates of the program 
earn nearly DOUBLE the income of their peers. A follow-up RCT found that our 
graduates, four years later, demonstrate large and durable shifts in skills, coupled 
with significant improvements in education and gender-related outcomes.

4  Investing in Girls: 
Educate! empowers girls to overcome the gender barriers they face. Our 4-year 
post-program RCT found our female grads have fewer children, fewer incidences 
of domestic violence, and increased likelihood of feeling as though they can work 
outside the home. They pursue higher earning majors (like STEM degrees) and 
are more likely to attend university. Our program also helped to virtually close 
the gender gap in secondary graduation rates. These effect sizes are comparable to 
interventions that purely target gender outcomes.

5  Laser Focus: 
Educate! targets one core problem – the mismatch between education and life after 
school in Africa – and works to find the most replicable and cost-effective solution 
possible that can reach massive scale.

6  Youth are the Solution: 
Educate! is creating a grassroots movement of young leaders and entrepreneurs 
to drive sustainable development. Our graduates change their lives and their 
communities, such as Lillian Aero who employs over 100 AIDS-affected women.

7  Major Recognition: 
Leading institutions, funders, and thought leaders have supported or endorse 
us, including Bill Gates, Mastercard Foundation and Global Innovation Fund. 
Educate! also won a 2018 Klaus J. Jacobs Prize, was featured by the Brookings 
Institution, and was selected selected by the UN’s Generation Unlimited as 1 of 20 
innovative youth solutions.

KEY TALKING POINTS 
FOR GENERAL AUDIENCE

Donors,  Press,  Thought Leadership, 
Potentia l  NGO Partners

http://www.experienceeducate.org/videoplayer/2017/12/15/educate-training-tomorrows-leaders
https://jacobsfoundation.org/en/kjj18-educate/
https://www.generationunlimited.org/our-work/solutions
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1  Educate! Supports Governments in Achieving Their Goals:  
We partner with governments who share our vision for [competency] [skills-based] [use their language 
here…] education that can prepare youth for the labor market. We advise national governments 
on curriculum design, teacher training initiatives, and school management practices to ensure 
that students graduate with the skills they need to get jobs, start businesses, and drive national 
development.  

2  We Have Experience Working with Governments: 
A’ level & O’level Reform in Uganda, A’ level in Rwanda, Teacher Professionalization in Cameroon, 
Secondary in Kenya: Educate! supported Uganda’s government in nationally integrating a more 
practical entrepreneurship curriculum and student business club structure. Students start and run 
actual businesses in schools. In Rwanda, we worked with the government on curriculum development 
and teacher training programs that lead to skills development in the classroom. In Cameroon, we 
developed a teacher professionalization program. In Kenya, we are working with the government  
to develop a new subject called Community Service Learning–focused on developing citizenship and 
entrepreneurship competencies in students.

3  Our Approach Has Proven Impact: 
An evaluation [randomized controlled trial - if they know M&E] found that towards the end of 
secondary school, participants of our program earn DOUBLE the income of their peers and are 64% 
more likely to start a business. In Rwanda, our teacher training program led to [insert Rwanda stat].

4  We Support Governments to Design Locally-Relevant Solutions:  
So many people try to bring in changes that have worked in Germany or Singapore, but they are not 
feasible for rural, low resourced schools to adopt. The solutions we have supported our government 
partners to create have proven to be successful in the most difficult school environments.
 
5  We Work with Governments on Rollout Support Programs:  
We are running a national teacher training program in Rwanda, have worked with Uganda’s National 
Curriculum Development Center to pilot new ideas, and are currently operating in over 750 schools in 
Uganda. We want to align our programs to support the national education system, and do not believe 
in building a parallel structure. We help governments from start to finish: designing relevant solutions 
and rolling out those solutions in schools to create measurable change in the classroom.

6  Our Solutions Focus on Teacher Adoption: 
The hardest part of all reforms is having teachers adopt the new curriculum and change their teaching 
methods. We advise governments on creating strategies that lead to teacher change as a means towards 
skill development in youth. 

7  Strong Network That Supports Our Work: 
Funders and thought leaders have supported or endorsed us, including the Brookings Institution, 
Mastercard Foundation, and Global Innovation Fund, a high growth investment fund backed by DFID 
and USAID. Bill Gates even featured Educate! as a leader in skills-based education.

KEY TALKING POINTS 
FOR GOVERNMENT AUDIENCE

Government-Focused Elevator Pitch: 
We tackle youth unemployment by partnering with schools and governments to reform

what schools teach and how they teach it so that students in Africa have the skills to
start businesses, get jobs and drive development in their communities.
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1  High Performing:  
Educate! is a team of high performing people in a VERY HIGH GROWTH 
environment. It is an environment where high-performers work hard, thrive, grow, 
and learn from each other.

2  Big Personal Growth: 
To achieve our goals, every team member has to grow with us. We love to help our 
people reach their full potential with coaching, trainings, and career opportunities 
that challenge you. We love promoting from within—many of our leaders started as 
entry level employees, including our Uganda Deputy Country Director 9 years ago.

3  Major Recognition: 
Leading institutions, funders and thought leaders have supported or endorsed us, 
including the Brookings Institution, the WISE Awards, Mastercard Foundation, 
Shell Foundation, and Global Innovation Fund, a high-growth investment fund 
backed by DFID and USAID. Bill Gates even featured Educate! as a leader in skills-
based education.

4  Flat, Feedback-Driven, and Collaborative: 
We value everyone’s opinion and encourage a culture of open feedback and dialogue. 
At Educate!, you’re allowed and encouraged to share your thoughts with the Country 
Director, or even Executive Director.

5  Proven Impact on Youth at Scale: 
At Educate!, your work translates directly into better lives for youth in East Africa. 
Our impact evaluation found that Educate! graduates have double the income of 
their peers. In 2019, we’re partnering with the government to pilot in 60+ schools in 
Kenya, working in 175+ secondary schools in Rwanda and 750+ schools in Uganda 
(25% of the country) reaching over 44,000 students intensively and 545,000 more 
broadly.

6  Local and Female Leaders: 
We believe in local leadership–97% of our staff is African and hiring and developing 
female leaders, and 11 out of 15 top Educate! positions are held by women. 

7  Personal Relationships: 
We build strong personal relationships as team members, understanding that 
personal relationships underpin great teams. We take time to get to know each other 
personally, celebrate each other, and support one another during hard times.

8  Non-Profit Social Enterprise, NOT NGO: 
We’re committed to addressing the mismatch between education and life after 
school long term, and keeping laser focus on doing whatever it takes to address 
this challenge. We’re not here to implement donor projects and we work hard to 
maximize the value of every dollar, shilling, or franc to impact youth. We also believe 
in systemic change—we have provided technical advice on nationwide curriculum 
reform in Uganda and Rwanda, and our work in Kenya is carried out in close 
partnership with the Kenya Institute of Curriculum Development.

KEY TALKING POINTS 
FOR TALENT AUDIENCE



 

Africa’s youth population is rising. Africa will be 40% of the world by 2100—its population is 
expected to grow from 1.2 to 4 billion1 and the continent could have more youth at that time than 
the total population of the US.2 As many as 90% of African youth are projected to work in the 
informal sector.3 These demographics, along with a scarcity of jobs, have led to dramatic rates 
of youth unemployment. Education systems in Africa already face challenges meeting young 
people’s needs–current curricula and teaching methods don’t consistently prepare students 
for what’s to come following graduation. Despite an eagerness and commitment to learn, even 
students who finish secondary school often find themselves lacking the skills needed to attain 
further education, overcome gender inequities, and secure one of the few available jobs, leading 
to unemployment and underemployment. 

Educate! believes that by transforming secondary education, we can  
equip youth with the skills to disrupt this systemic problem.

By creating a new educational model that reforms what schools teach and how they teach 
it, Educate! is empowering teachers and youth mentors to equip students with the skills to 
drive measurable change. Educate!’s experiential model teaches the transferable/soft skills 
demanded most by both employers and students themselves, such as teamwork, public speaking, 
networking, critical thinking, self-confidence and creativity. On top of those foundational soft 
skills, we layer the hard skills of business including planning, budgeting, savings, and market 
research.

1   UNICEF (2014). “Generation 2030: Africa: Child demographics in Africa.”
2   UN Population Division (2019). World Population Prospects.  
3   African Development Bank Group (2013). “Recognizing Africa’s Informal Sector.” 

Educate! works with key 
education stakeholders to 
create sustainable change. 

Schools & Teachers
Educate! partners with existing 

secondary schools and trains 
teachers on skills-based curricula 
and student-centered experiential 

teaching techniques.

Governments
Educate! works hand-in-hand 

with governments to support the 
adoption and rollout of skills-based 

education reforms.

Students
Students use the skills they learn to 
attain further education, overcome 

gender inequities, get jobs, start 
businesses, and succeed in work 

and life

Preparing youth in Africa
with the ski l ls to succeed

in today’s economy.

http://data.unicef.org/wp-content/uploads/2015/12/Generation-2030-Africa-19Mar2015_e-version_173.pdf
https://population.un.org/wpp/Download/Probabilistic/Population/
https://www.afdb.org/en/blogs/afdb-championing-inclusive-growth-across-africa/post/recognizing-africas-informal-sector-11645/
https://drive.google.com/open?id=1FDHjf1WmUboTRvbUJVZepD2qZWRHFJH0
http://www.experienceeducate.org


Educate! is a non-profit social enterprise. Our model was built from the ground up, working 
directly within secondary schools and collaborating with the students we serve.  Through 
extensively piloting, testing, measuring and evaluating over the last ten years, the Educate! 
model has been proven to be:
• Impactful – Rigorous evaluations, including a randomized controlled trial (RCT), found that 

participants of our program earn nearly DOUBLE the income of their peers towards the end 
of secondary school. A follow-up RCT found that our graduates, four years later, demonstrate 
large and durable improvements in skills, coupled with significant improvements in education 
and gender-related outcomes.

• Scalable – Educate! spent the last 10 years building the most replicable and cost-effective 
solution possible that can reach massive scale. We are now the largest youth skills provider in 
East Africa.  Our minimum return on investment, calculated in terms of income generated vs. 
program cost, is 19X over the students’ lifetime.

• Sustainable – We design and implement actionable plans hand-in-hand with governments to 
integrate our model into national education systems.

 
Today, we are working in more than 1,000 secondary schools, impacting over 46,000 students, 
and reaching more than 470,000 youth in Uganda, Rwanda, and Kenya. We are driving toward 
our vision of designing solutions that measurably impact millions of youth across Africa each 
year.

Our students’ success shows the potential for massive change: 4 years after Educate!, our 
graduates are better off than their peers – obtaining improved transferable/soft skills, pursuing 
greater educational attainment, choosing higher-earning majors in tertiary, and seeing improved 
gender equity-related outcomes. And this is only the beginning. By changing the landscape of 
education, each graduating class will have the tools to attain further education, overcome gender 
barriers and profoundly affect livelihoods, businesses and communities throughout Africa. In 
time, these youth will become the emerging African leaders who can drive development across 
the continent.
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WRITING GUIDELINES
Educate! follows writing standards to present accurate and concise information. 

Style and Language
Educate!’s style is journalistic in tone and style: more short, sweet, and punchy than flowery.
 •   Factual and hard-hitting: include source, strong data, stats, etc.
 •   Brief and action-oriented: conveys high energy and urgency
 •   Optimistic, yet practical 
 •   Passionate, but with control 
 

 

UGANDA RWANDA KENYA TOTAL

Partner Schools 800+ 275+ 60+ 1,000+

Students Directly Impacted 32,000+ 10,500+ 3,600+ 46,000+

Students Broadly Reached 280,000+ 100,000+ - 470,000+

Curriculum Reform Reach 50,000+ 147,000+ - 197,000+

Numbers Updated 9.13.19

2019 Impact Numbers   
In general, it is best to lead with our directly impacted numbers. Only use our broadly reached or reform 
data as a supplement. 

Topic Do Don’t

ROI Wait to share ROI until we see new RCT results, 
ie more long term data Share ROI

Programs Refer to our government partnerships as 
“education system support” Emphasize “reform”

RCT & PSM Results
When describing results, say 

“Educate! participants [had X outcomes] towards 
the end of secondary school”

“Educate! graduates [had X outcomes]”

PSM Results Focus on just a few PSM results: income, 
business ownership, employment

Highlight PSM community initiative / 
community project results

PSM Results
When describing employment, say 

“Students earned nearly TWICE as much as their 
peers, and were 50% more likely to be employed”

“...50% increase in employment”

Programs Use a lower case G in “Educate! graduates” “Educate! Graduates”

Brand Always include an exclamation point in “Educate!” 
and even break grammar rules to do so

Drop the exclamation mark 
at end of “Educate!”

Recent Communications Guidance
The language used to describe Educate!’s programs and impact must occasionally change. Below is an 
overview of recent language updates. 
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Sounding Smart Resources
  1. Culture Deck - Find content for talking about Educate!’s culture including Educate!’s Cultural Tenets  
  2. Educate! Strategic Plan - Find specific details on Educate!’s plans for the future 
  3. WISE Award Acceptance Speech 

Relationship Management Resources
  1. E! Process for Managing Relationships - 10-step process for effectively building relationships 
  2. Salesforce for Relationship Management - Learn more about Salesforce and how Educate! uses it 
  3. FAQs and Answers - Check out answers to questions that Educate! staff frequently get asked 
  4. Navigating Conferences Webinar - Boris’ how-to guide is a must-see for anyone attending   
 conferences

Heading to a Meeting? Check out our WikE! for resources, 
charts, and one-pagers to bring along with you!

ADDITIONAL MESSAGING RESOURCES 

https://static1.squarespace.com/static/520111afe4b0748af59ffc18/t/58ebbb699de4bb8d1f3b1ebf/1491843948198/Educate%21+Culture+Deck.pdf
http://www.experienceeducate.org/s/E-Strategic-Plan-Aug-2017.pdf
http://www.experienceeducate.org/videoplayer/2017/12/15/boris-educate-presentation-at-wise
https://docs.google.com/presentation/d/1bKIjbNh5mRgti_6nCfboSpNAbC-Hb8VEByHnzY-RiE4/edit#slide=id.g159d80285b_2_75
https://docs.google.com/document/d/1KlvqPo9jOSxfKnYAslCZ5LYj-IfPtIH87PH1MaPEfGY/edit
https://docs.google.com/document/d/1ZWerAoQMKLuHKVrHBKDZx5iOyIECoi816m1iNEaStF4/edit?usp=sharing
https://drive.google.com/drive/folders/0B3Pqb7U7fzkhR2M5d2tmN3c3YVU
https://docs.google.com/document/d/1KlvqPo9jOSxfKnYAslCZ5LYj-IfPtIH87PH1MaPEfGY/edit?usp=sharing
https://drive.google.com/drive/folders/0B3Pqb7U7fzkhR2M5d2tmN3c3YVU
https://sites.google.com/experienceeducate.org/internalwiki/home
https://sites.google.com/experienceeducate.org/internalwiki/home
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Educate! Branding Standards

Educate!  |  Messaging and Branding Guide  
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PRINT TYPOGRAPHY
The following are fonts selected to be used  

for the development of our marketing materials. 

Avenir    Office Equivalent is Arial 
 
USAGE: Use for all text within headings and subheadings.

Century Schoolbook    Office Equivalent Times New Roman 

USAGE: Use for body text.

Avenir Black ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

Avenir Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

Avenir Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

Avenir Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

Century Schoolbook  
Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

Century Schoolbook  
Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

Century Schoolbook 
Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstubwxyz

Century Schoolbook 
Italic Bold
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Primary Color Palette: 
Use for all text within headings 

and subheadings

COLOR PALETTE
Consistent use of color is essential to conveying a high quality brand identity. 

Please refer to the color formulas to ensure the color reproduction is accurate. 

Blue #0F6A8C      RGB: 15, 106, 140

Red #870101              RGB: 135, 1, 1

Yellow #F1A01B    RGB: 241, 160, 27

Green #008148          RGB: 0, 129, 72

Grey #666666     RGB: 102, 102, 102

Variation for Graphics:
Use for graphics like solid text boxes, 

charts, graphs, and icons. 

A color conflict is when the colors are too harsh on the eyes and 
will cause tension. If the icons, charts or text are to be printed in 
black and white, make sure there is enough gray scale contrast. 

The areas highlighted in white are some examples of color 
conflicts. Avoid using the following combinations:

Color Conflicts
When using multiple colors, be aware of color conflicts.

Blue #4D889D      RGB: 77, 136, 157

Red #A03434          RGB: 160, 52, 52

Yellow #F4B14D    RGB: 244, 177, 77

Green #4F9262      RGB: 79, 146, 98

Grey #7D7B7C    RGB: 125, 123, 124

Example Document

Adobe Design Files
Templates linked below have pre-loaded color swatches. 

Adobe InDesign
Adobe Illustrator

Black #000000                 RGB: 0, 0, 0

https://drive.google.com/file/d/1ofjo8Kqu68oDlLyJvFmpFKhzaXcQTUCA/view?usp=sharing
https://drive.google.com/file/d/105pn6qrE60mVoNDnH7ARwqc3nc57nAmt/view?usp=sharing
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The Variation for Graphics palette should be used to create all graphics and charts

Monochromatic
When the purpose of a chart is to 
highlight one data set, work in a 
single color (most often Educate! 
brand color red or secondary color 
blue) using the darkest shade for the 
highlight.

Duotone
When the purpose of a chart is to 
compare separate sets of informa-
tion, work with two contrasting 
colors from the primary color palette 
such as blue and yellow.

Hotspot
When the purpose of a chart is 
to emphasize a specific piece of 
information, use a primary color 
such as gray and secondary color 
such yellow, red or blue as the 
accent.

Multi-Colored
When the purpose of a chart is to 
show a large range of data but not 
highlight a specific set, combine the 
colors to produce the appropriate 
contrast between elements. (Avoid 
the use of black color in graphics)

COLOR PALETTE
Chart and Graph Colors
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Our Name
To give youth the experience of being leaders and entrepreneurs who confidently 
participate and take leadership in their communities, create small businesses and 
improve their livelihoods.

The exclamation mark signifies the re-imagination of the purpose of “education” in 
the 21st century African context. 

 
Our Symbols
The star symbolizes achievement and the hope for an improved life.

The figures symbolize two young people, a boy and a girl. They are reaching up to 
achieve success and empower others to reach their success. 

 
 

Our Main Logo
Combining both the logotype and the logomark features the values we believe in 
in our organization.

LOGO

LOGOMARK

LOGOTYPE

LOGO

Alternative Styles
The Educate! logo can be shown in alternative ways. They can be arranged vertically or 
horizontally in cases where spacing is too tight for the full logo.

VERTICAL Symbol, Type, and MissionSymbol and Type

HORIZONTAL Symbol, Type, and MissionSymbol and Type

Educate! Experience 
Anniversary Logo

https://sites.google.com/experienceeducate.org/internalwiki/messaging-and-branding/branding/logos?authuser=0
https://sites.google.com/experienceeducate.org/internalwiki/messaging-and-branding/branding/logos#h.p_2oOKassYS_ru
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Full-Color Logos
The ideal representations of the Educate! logo are the full-color versions. Please use whenever you can.  
A white background provides maximum impact and clarity.

 
White Logos
If a background makes the full-color logo difficult to see when layering on photos or colored backgrounds, you may 
use the white logo instead. Like the full-color logo, the white logo has a transparent background. 

For images with a light background, a 10-20% black tint to the entire image may be applied to maintain legibility 
of the white logo. 

 

Black Logos
This version should be reserved for use only when printing or producing other promotional materials without 
color. Please do not use otherwise.

ALTERNATIVE LOGO COLORS

White logo chosen because the dark, busy photo back-
ground made the full-color logo difficult to read White logo chosen because the background 

color conflicted with the full-color logo

https://sites.google.com/experienceeducate.org/internalwiki/messaging-and-branding/branding/logos#h.p_2oOKassYS_ru
https://sites.google.com/experienceeducate.org/internalwiki/messaging-and-branding/branding/logos#h.p_2oOKassYS_ru
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ICON USAGE
Consider using high quality photos as a visual tool. Contact joanna@experienceeducate.
org for access to our professional photos. These pictures can be a more powerful graphic 

representation of our programs. For example: 

Uganda Program Components
Skills Course 

               

Student Business Clubs 
 
 

                     

Mentorship 
 

              

Experience Association 
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ICON KEY
Use the following icons for the quick visual representation of the associated meaning listed below. Each grouping 

is hyperlinked to the Google Drive folder containing the image file. Please contact Joanna@experienceeducate.org 
for support editing or implementing icons not lested below. 

The Educate! Model

Scholars / Students 
Directly Impacted

Scholars / Students 
Broadly Reached

Schools Government

Cultural Tenets

Youth First Exceeds 
Expectations

Flexible & 
Open -Minded

Only Solve a 
Problem Once

Always 
Learning

What Makes Educate! Different?

Massive Scale Education Reform Emphasis on 
Evaluation

Cost Effective

Youth Outcomes

*Livelihoods
Select icon most 

relevant to audience

Business Ownership 
& Employment

Workforce 
Readiness

Community 
Participation

https://drive.google.com/open?id=1IaZcceswoW6T4wPtn7DHiIV4ByKg9xJb
https://drive.google.com/open?id=0B6ileaB6-Sy7Mm0tS1BJaXBURlU
https://drive.google.com/open?id=0B6ileaB6-Sy7RDlTQ2FVTmZGSk0
https://drive.google.com/open?id=0B6ileaB6-Sy7aTBtWTdmRnpJeHM
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Uganda Icons

Skills Course Student Business 
Clubs

Mentorship Experience 
Association

Rwanda Icons

Teacher Training Youth LeadersExchange Visits

Monitoring & Evaluation Approach

Build-Measure-Learn 
Loops

SMS and Smart-
phone Monitoring

Secondary Skill 
Assessment Tool

Cross-Cutting 
Designs

Skills Lab + Components

Build PresentPracticeSkills Lab

ICON KEY continued
Use the following icons for the quick visual representation of the associated meaning listed below. Each grouping 

is hyperlinked to the Google Drive folder containing the image file. Please contact Joanna@experienceeducate.org 
for support editing or implementing icons not lested below. 

https://drive.google.com/open?id=0B6ileaB6-Sy7UWlrTXl2MXU2Q00
https://drive.google.com/open?id=0B6ileaB6-Sy7V1daV0FkVWJBOTg
https://drive.google.com/open?id=0B6ileaB6-Sy7OGVSYW9XcUZiRkE
https://drive.google.com/open?id=1kzdT67KeuzD_bQlh1FfgsEuGYsD0kRfA


23Educate!  |  BRANDING 

Other

Competitions Curriculum Portfolio

Skills Wheels

ICON KEY continued
Use the following icons for the quick visual representation of the associated meaning listed below. Each grouping 

is hyperlinked to the Google Drive folder containing the image file. Please contact Joanna@experienceeducate.org  
or support editing or implementing icons not lested below. 

https://drive.google.com/open?id=0B6ileaB6-Sy7MDR4VTU3TjY3NkE
https://drive.google.com/open?id=0B6ileaB6-Sy7V1daV0FkVWJBOTg
https://drive.google.com/open?id=0B6ileaB6-Sy7bmtRVEU5YWUtejg
https://drive.google.com/open?id=0B6ileaB6-Sy7MDR4VTU3TjY3NkE
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Best Practices and Tips
All photos should reflect our values and brand identity by being 
uplifting, determined, dynamic, and professional. Our Scholars 
should feel proud to be in each and every photo we share.

The best photos depict active youth: making a product, selling, 
buying, farming, speaking, walking, raising their hand in class, or 
playing a game. To highlight our gender strategy, photos of female 
students leading activities or addressing a whole group should be 
used.

Some photos are likely to have text overlaid. Be sure to leave 
enough white space so the image isn’t too crowded.

What to Avoid
Do not use photos that contradict our brand. These include 
traditional educational activities such as teacher-led lectures and 
students taking notes, sitting idly at a desk, or passively listening 
to a teacher. 

PHOTOGRAPHY STANDARDS
High quality photos are very important marketing tools because they are a visual 

representation of our programming and our organizational values.

Educate! Brand Book October 2016

Photos

Educate! photos should be:

Uplifting 
Bright
Determined
Dynamic
Inspiring
Making our Scholars proud to be in the photo

Educate photos should NOT:

Depict people as sad or needy 
Exploit hardship or evoke pity
Be embarrassing to show to the subjects

Best Practices and Tips

Pictures should focus on people. The only negative 
images allowed are that of boredom/idleness, thought-
fulness, or frustration. 

The best photos depict youth in an experience of some 
sort (i.e. making something, testing, selling, buying, 
farming, speaking, walking, raising their hand in class, 
playing a game). 

Avoid pictures of traditional educational activities (i.e. 
writing, reading, sitting at a desk, standing in line, 
listening to a teacher)

Click here for a folder of all our Professional photos!

- 1 - - 2 -

2015 ANNUAL REPORT

All photo credits, unless otherwise noted: Jjumba Martin

YOUTH 
ARE THE 
SOLUTION

Educate! 
P.O. Box 12302 

Denver, CO 80212

1-303-217-4727 
www.experienceeducate.org

Dynamic

Sad

Great White Space

Hardship
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All rights and ownership of the logo and Branding Style Guide belong to Educate!. 
The graphic standards in this manual were designed and created by  
Joanna Watkins, Katherine Avalos and Aliana Ramdass 
www.avaloskatherine.com 
www.alianaramdass.com

Contact
Please direct any inquiries about this Messaging and Branding Guide  
to External Relations at externalrelations@experienceeducate.org.

Educate!  |  Messaging and Branding Guide

http://externalrelations@experienceeducate.org

